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INVESTOR PRESENTATION



CAUTIONARY NOTE TO UNITED STATES INVESTORS

This presentation does not constitute an offer to sell or the solicitation of an offer to buy, nor shall there be any sale of
securities of the Company in any jurisdiction in which an offer, solicitation or sale would be unlawful prior to
registration or qualification under the securities laws of such jurisdiction. This presentation is not a prospectus or an
offering memorandum. The securities of the Company described herein have not been registered under the United
States federal or state securities laws and may not be offered or sold in the United States, as such term is defined in
Regulation S under the United States Securities Act of 1933, as amended (the “U.S. Securities Act”), unless an
exemption from registration is available or pursuant to registration statement declared effective by the United States
Securities and Exchange Commission.
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developed in-house, hosted in the cloud and fully scalable

Features

Developed for white-label - a simple, cost effective process to rebrand for B2B 
clients.
Complete backend gambling solution written in Java, suitable for a wide range of 
gaming systems and quick app development.

• Developed specifically for mobile devices
• Designed to be fast, secure and scalable 
• Built in native iOS using Swift and Objective C
• Android app in development
• Operationally proven
• Previously approved and regulated by the UK Gambling Commission
• Random Number Generator (RNG), certified and verified by iTech Labs
• Tested internally to 50 bets/trades per second equivalent to 2.5m per day and 

200x current volumes 
• Versatile platform facilitates rapid product development and deployment 
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C O M P L E T E  M O B I L E  G A M I N G  P L AT F O R M

Customer Relations Management (CRM)

Onboarding, KYC and AML

Acquisition and retention

Bonusing

Payment Gateway

Risk Management
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>80%
of 2018 IPOs on NYSE and 

NASDAQ were mobile-
focused

$0.74 
of every $1.00 spent on 
apps is spent on gaming

3 hours
is the average user’s daily 
time spent on mobile apps

2.2bn
mobile gamers globally, 
with over 200m of these 

players in the US

62% 
of smartphone buyers will 
install a game within the 

first week of purchase

51% 
of global gaming revenue is 

from mobile, vs 25% for 
console and 24% for PC
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M A R K E T  O P P O R T U N I T Y
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the rapid growth of mobile gaming and availability opens up a new world of opportunities

Source : Mediakix

Source : Go GlobeSource : Go Globe

Source : App Annie Source : App Annie
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the pandemic has changed the industry with new trends and a significant increase in mobile gaming players

50%
more games downloaded 
during the pandemic peak 

in France, UK and Italy

300m
average weekly hours in the 

US spent gaming during 
March 2020

25% 
year-over-year increase in 
average time spent in apps 

and games for Q1 2020 
(worldwide)

1.2bn 
record downloads of games 

in iOS in China in 
March 2020

Source : App AnnieSource : App Annie

Source : App AnnieSource : App Annie
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T R A D I N G  G A M E S :  S TAT I S T I C S
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Over 3.5m bets placed

Established gaming apps with over 100,000 registrations

$26.5m total betting turnover

Over $2.5m player deposits

Average return 4.26%

Average bet size $7.59

Average CPA $67.05

NENX app – white label KPIs
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T R A D I N G  G A M E S
real money gaming, free-to-play and cryptocurrency

Price-based trading games and apps

Backend management console

Third party gaming integrations

Accumulator games with larger payouts

Real money, advertising and free-to-play
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T R A D I N G  G A M E S :  F E AT U R E  C O M PA R I S O N
our certified RNG and financial market accumulator are proprietary industry first inventions

Gamification of trading

Virtual markets

Free-to-play

Cryptocurrency

Third party integrations

Dito Others

This data summary is based on popular binary trading products 
such as binary.com and IQ Option, as well as financial platforms 
such as IG and City Index.

Accumulator

Short bet durations
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Our platform enables our licensees to cross-sell
other games to their customers in order both to
capture a greater share of their customers’
‘wallet’ as well as reducing churn.

In the United Kingdom, under a UK Gambling
Licence, you can offer casino games (blackjack,
roulette, poker, etc.) and sports betting products.

licensing software to third parties for their own complete gambling solution
T R A D I N G  G A M E S :  R E V E N U E  M O D E L
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Software licensing

Gaming revenue share

Cross-selling

Businesses who want to offer Dito’s trading
games to their own customers are required
to meet their own regulatory requirements
where applicable.

We typically charge a share of Gross Gaming
Revenue (GGR) between 25-60%, with a
minimum monthly fee.
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improving the core product and life-cycle communications to drive better margins and lifetime value
N E W  A N D  I M P R OV E D :  H I LO  V 4

Stronger Product +40%

Smarter Acquisition
• Higher quality through better budget control 

and LTV analysis
• Testing and optimizing campaigns

• App redesign:
• Improved UX
• Tutorials
• Registration Flows
• Deeplinking

• Leaderboards (Daily, Monthly, Geo)
• Third party games - Casino launch

Refined CRM
• Historic data analysis and refresh of 

marketing communications, including:
• Email
• Rich Inbox
• Push Notifications
• Facebook Custom Audiences 

Increased Margin on Spend
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• Leveraging established tech platform to create a unique gaming genre

• Dito’s ‘Sentiment Engine’ converts live feeds from social media into a continuous 
volatile ‘price’ to bet on the popularity of a range of celebrities and sports 
personalities

• Free-to-play to generate uptake and drive traffic to the app

• In-app purchases available to extend game play and provide additional gaming 
options

• Additional in-app advertising opportunity

• Portfolio of games with additional social features to engage users and increase 
lifetime value

• Strong social content, including leadership boards and tournaments to drive user 
participation

• Planned launch in Q1 2021

dito’s revolutionary ‘sentiment betting’ engine allows consumers to bet on the popularity of celebrities
S E N T I M E N T  B E T T I N G :  I N T R O D U C T I O N
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Dito receives 70% of customer’s spend on 
in-app purchases 
- Google and Apple charge a 30% commission

All in-app purchases generate revenue 
- customers cannot withdraw funds

In-app purchase price point varies 
- from $/£/€ 0.99 - 9.99

gameplay and social activities drive in-app purchases to achieve targets
S E N T I M E N T  B E T T I N G :  R E V E N U E  M O D E L
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Free to play

In-app purchases

Advertising opportunity

Users can purchase in-app power-ups 
to improve gaming experience.

Power-ups can be used to:
 Extend game play
 Buy Powerups
 Advance to the next level
 Participate in tournaments
 Buy additional celebrities
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Cross-selling the best in class casino games
• NetEnt
• Quickfire (Microgaming)
• Evolution Gaming (Live dealer)
• Betsoft
• iSoftbet

B2B and white label
• Platform built from the ground up to be quickly white-labelled for 

other brands
• Backend handles any RNG-based games or real time feeds
• Set-up fees and revenue share
• Leverage existing platform and costs

13

integration of third party casino games to increase lifetime value (LTV)
C R O S S - S E L L I N G ,  B 2 B  A N D  W H I T E  L A B E L
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more mass-market games targeting millennials
N E W  A P P S  A N D  G A M E S

Celebrity and sports star betting using RNG and sentiment analysis

Real-money gaming and free-to-play

Monetization of casual and hyper-casual games

Additional revenue streams from in-app purchases

Leaderboard and other social features included

Acquisition of third party games and developers
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G R OW T H  S T R AT E GY

Trading Games Future Growth New Product Development

• More licenses in more countries
• Multi-language improvements
• Bigger marketing spend in larger 

gambling countries
• Strong focus on driving B2B 

relationships
• Acquisition of mobile gaming 

companies

• Monetization of casual and hyper-
casual games

• Integration of additional third party 
gaming providers

• Introducing enhanced sentiment 
analysis

• Development of new innovative 
mobile games

• Cross-sell third party games
• License our platform to third parties
• Product enhancements e.g. 

OneTouch Bets
• Ready to scale up the Hilo and Dito 

apps
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I N V E S T M E N T  C A S E :  OV E RV I E W

Vertically integrated mobile software developer and operator

Established gaming apps with over 100,000 registrations

Innovative development approach – created revolutionary ”sentiment betting”

Prospective market worth in excess of $65 billion and growing rapidly

US direct listing anticipated Q4 2020

Proven team with track records of creating value and building high growth businesses

Gametech $ 8.87m

Dito $ 1.37m

$ 10.24m

Investment to date

• Seeking to raise $5M-10M+ on OTC

• Cash to implement growth strategy and US 
listing

• US$2.50 per common stock of the 
Corporation Dito, Inc.

Proposition
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C O N TA C T

Dito, Inc.
413 W 14th St, New York, NY 10014, USA

+1 347 9831 227

Dito UK Limited
184 Shepherds Bush Road, London, W6 7NL, UK

+44 203 923 8777

Jason Drummond
Founder and CEO

jd@dito.com
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